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UNDER 
THE RADAR ss oratcisoniagen 


How LBSU's crew team became Oo session 


champions without anyone noticing 


EDITOR’S LETTER 


always think of the beginning of a new 

semester as the opportune time to start fresh, 

with new visions of the future and pure optimism 
about the possibilities. So this summer, we at Dig 
locked ourselves in the confines of our basement 
office with its yellowing walls and fluorescent lights 
— only surviving on Fantastic Cafe’s chips and 
salsa, and our motivation to reinvent a magazine 
for students. 

Of course, we all have our secrets, and some of 
Us were exposed as we snuck away to get a 
MySpace fix — even if Angela and | were just 
“researching” our story. With piles of story edits 
finally organized, final photos chosen and a 
newfound trust in my new friends and staff, |am 
both scared and excited to see our premier issue 
of Dig as | hope it has a little something for 
everyone. 

| realize now that creating a magazine isn't just 
about having cool graphics or perfect grammar 
and punctuation. It is more about providing a 
home for student reflection, whether it is giving 
credit to the LBSU crew team whose victories go 
unnoticed, or giving Desiree Palazuelos a place to 
share experiences of her days in Cuba. 

We hope that even as the semester gets 
increasingly strenuous, Dig will provide you life, 
insight, interest and maybe even a little inspiration 
to continue thriving. 


ee 


Lauren Nelson, 
Editor in Chief 


Melia Harold 


Melia Harold, 21, is currently 
studying apparel manufacturing at 
the Fashion Institute of Design and 
Merchandising (F.I.D.M.) in Los An- 
geles. Already well-aversed in her 
field, this month she serves as a 
“Trends” consultant. Check out the 
outfits she put together using only 
second-hand fashions on page 4. 
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Desiree Palazuelos 


Desiree Palazuelos, 22, is an an- 
thropology-lovin', Morrissey-ob- 
sessed, travel-enthusiast who let us in 
onher deepest thoughts as she spent 
part of a summer exploring Cuba's 
culture as celebration of the 50" An- 
niversary of the Cuban Revolution 
took place around her. Travel with 
Des on page 15. 
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Just when you thought you were alone, Dig uncovers 
the MySpace.com frenzy. Are you logged on? 


By Angela Burke and 
Lauren Nelson 
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Rocking to the Beat 
of a Different Drum 


Warped Tour mixes up this year’s 
line-up, leaving veteran fans in 
search of something different. 


1 2 By Angela Burke 


_ Every Issue 
Can You Dig It?: 
Trends and HotTopic._. 45 
Dig Underground: 


SAM CITRON AND HIS BUDDIES SEARCH 
MYSPACE FOR FRIENDS, : 


Trendreport 222°: 


Take a stroll dow thrift store catwalk 


This season, second-hand is not only convenient for the verage college student, it is what's on designer 
runways. That’s why this month's Trend section un /ers couture at a bargain. Big-time designers and young 
Hollywood are all about mixing textures and prit : ombining eras to create dysfunctional, yet harmonic 
styles. Second-hand shopping can be a daunting task, but if you're willing to put in the time, many shops will 
trade your used garments for store credit. We took advantage of this option and walked out with two runway- 


inspired outfits. Here's how we traded in our fe) ies for a whole new look. 


ALL ARTICLES OF CLOTHING WERE 
PURCHASED AT BUFFALO EXCHANGE. 


frames 
$10 
tee 
$15 
C 
shirt 
$15 
shorts 
$20 cropped 
pants 
$10 
Michael Hyde, 
American Studies Major 
é I . Desiree Robles, 
‘ Communications Major 
For a casual but stylish look, we found this earth- A great off-the-shoulder tee with exterior stitch- 
brown tee by Diesel at an un-Diesel price. The ing brings the ‘80s back with a modern flare. 
shorts are fitted plaid and bring the country club to Paired with a cropped plaid pant, it adds a 
the beach (grandpa would be so proud). The preppy mix-matched touch. The low-waist and 
shades are no-name, but the metal frames and trendy print are perfect for the fall semester. 


tan lenses finish off the outfit with a retro touch. 
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“My boyfriend and | drank a bottle of wine on the streets of Rome the 

first night we anived in Italy. We were talking and relaxing by the Trevi 

ie) Fountain where he told me about an old Roman tradition: If one throws 
ic acoin over his shoulder, closes his eyes and makes a wish, he wil retum 
| to beautiful Rome. He then asked if! wanted to make a wish. | did, and 
when | closed my eyes | wished he would ask me to many him. When 
lopened them, he was on his knees, and exposed to me the most 
amazing diamond. It felt ike a dream.” 


Nycole Clark, 20, Business-Marketing Major 


“One of our fans went to extreme lengths to meet us. The 
kid stole one of the Warped Tour security guys’ expensive 
radio walkies and kept yelling profanities on it until someone 
noticed. When security couldn't find him to get the radio 
back, they asked the kid what he wanted. All the kid said 
was, ‘Get me two tickets fo the San Antonio show and | 
want to meet Fall Out Boy!’” 


Pete Weniz, 25, Fall Out Boy 


“| went to [Las] Vegas this summer and found myself playing craps at the 
Palms [Casino Resort] with the lead singer of Maroon 5, Adam Levine” 


Patty Aguilar, 22, Business Major 


| “Every year my family and | go to Huntington Lake in the Sierras 
to water ski and chill out. My friend and | heard this rumor about 
_a secret spot high in the mountains called Doris Lake. | wanted to 
iget some good use out of my new Jeep so we decided to check 
1 it out. Four hours of off road trails and an hour hike later, we found 
it. The water had this eerie biack coloring and was surrounded 

by these towering rocks, 40-50 feet tall. It was naturally heated by 
loterranean hot-springs, so it was great for skinny dipping. ” 


Cory Lange, 21, Film and Hectronic Aris Major 
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By Ben Hooker 


Photos courtesy of the 
LBSU Crew Team 


LBSU'S FOUR-MAN CREW 
TEAM GIVES US A REASON 
TO BE PROUD. CHECK OUT 
HOWTHEY TOOK STATEAND 
NATIONAL HONORS WITH- 
OUT ANYONE NOTICING. 


| 
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e summer sun gleamed upon the calm water at Long 
Beach Marine Stadium. Scattered children played in the bay 
and a few kayakers passed by the rocky shoreline. The view 
from the Pete Archer Rowing Center was truly spectacular, 
but the four athletes I encountered that day would tell me 

an even more amazing story. Not a heroic tale of final finishes 
and extravagant awards, but a story of hard work and humility 
of beating the odds and proving to no one but themselves that 
they can compete with the best. 

A four-man crew is essentially a powerhouse of explosive rowers 
tuned to collaborate as one entity. Each pull, which is called by the 
coxswain, is lead by the stroke-seat—the quarterback of sorts—and 
then paced by the two, three and four-seat. By mastering this simple 
formula, they created a monster. What resulted was the best season 
by any CSU crew in the history of the golden state. 

The team, aptly named Bad Company, consisted of Jackie 
Taheny (Coxswain), Frits Kerncamp, Brian Buchanan, Will Harris 
and Jason Geggie. 

At the outset of their season, this crew had high expectations 
for themselves. They wanted a spot in the Western International 
Rowing Association (WIRA) finals, a goal their critics thought 
unattainable. After all, the odds were against them. 

First of all, achieving their goal would be expensive. The cost 
of a boat worthy of competition was upwards of $20,000. But 
they would have to make do with what they had. Secondly, the 
opposition often stacked teams with veterans who had 10 or more 
years of rowing behind them. None of these four had touched 
an oar before their freshman year in college. Finally, they had 
virtually no support behind them, other than family and team 
mates—but that would not faze them either. 

They trained in the morning, went to class, and then trained at night. 
On the weekends, when everyone else went home, they took advantage 
of the extra time and practiced even harder. If it rained, they took it 
inside, lifting weights, running and refining their skill on the Erg, a 
machine built to simulate the movements made in rowing. 

WIRA would showcase the west coast’s best teams in some of the 
harshest conditions. 

“There was a strong headwind of like 15 mph,” Jason Geggie 
said. “The wind chop was literally breaking waves into our boat. To 
top it off, the air temperature was like 40F. We beat out most of our 
competitors in that race by 30 seconds—despite the conditions” (30 
seconds in a sport where 1/8 second margin is considered a lof). 

“We had a hunch that we were training harder than everyone else, 
but it wasn’t until WIRA’s that we really realized our potential,” 
Buchanan said. “We raced through all the boats in our division and 
before we knew it, we were in the final heat with a bunch of teams 
we knew nothing about. 

They had won for CSULB, making them not only state champions but 
title holders for the entire westem division of the country. 

As he said, they literally “raced through” their opponents, taking a 
championship in conditions that were the worst they had seen. 

A great accomplishment, but not a surprise to a team accustomed 
to beating the odds. The reality of their skill was starting to kick 
in. Their season would be much longer than planned; they were 
headed for nationals, where they would face the best of the best. The 
ivy leagues awaited them at the International Rowing Association 
Championships (IRA’s). 

The East Coast has always held deep-rooted traditions that have 
brought them much pride. Crew was the first-ever collegiate sport in 
the U.S., dating back to a regatta held in New London, Connecticut, 


1852. The sport was effectively dominated by the likes of Harvard, 
Yale, Boston University and other schools spread about New 
England for decades. Their athletes have always been unsurpassed in 
skill and training. Often raised on the sport from childhood, they set 
far ahead of everyone else. 

Never mind the “other factor” in their favor: money. “Here on the 
West Coast, crew is treated more or less like a club sport,” said Will 
Harris. “So, whereas on the East Coast they get scholarships and 
sponsors, [as well as monthly allowances so they don’t have to work] 
each of us pays $1000 out of pocket just to compete.” But the team 
would catch a break. After winning WIRA’s they received a generous 
donation from President Maxson that helped push them toward 
nationals. He and the rest of the athletic department slowly began 
to warm up to the validity of competitive crew. “I think the school 
finally noticed us after we started doing well out here. CSULB 
actually helped a lot,” Harris said. “They recognized our hard work 
and helped us get to the next level of competition.” 

The top US. collegiate teams would face off with LBSU in head-to-head 
competition consisting of six-boat heats with the top two finishers advancing. 

When Bad Company took the state title at WIRA finals, no one 
saw it coming. But at IRA’s, they blew out 16 of the nation’s top 
24 teams from Harvard, Yale and USC, placing them eighth in the 
nation, and besting any CSU school ever in their event. Even they 
were stunned. 

CSULB’s lack of school pride—due to its notorious reputation as a commuter 
school—apparently played a big part in driving the team toward its goal. Most of 
the races, even ones at their home boathouse, were inundated by opposing fans. 
‘Their response to this lack of support was not to give up, but to row even harder. 
“When it came down to it, all we needed was each other, It’s us four and the 
coxswain who got it done and we were out there to prove it to ourselves,” 
Kemcamp said. 

“That's not to say we don’t want more support though,” Buchanan said. 
“What's more important to us is that more students come out and row.” 

“The bigger our support is, in terms of team strength, the better our team is 
going to be,’ Geggie agreed. 

So whether it’s on the shore cheering, or pulling alongside them as a teammate, 
Beach Crew can use all the support they can get. 

“No matter how much you win or lose, the heart of'a tue champion never 
falters’ -Anonymous. 


LBSU Crew Team { 


L-R) Frits Kerncamp., Wil 
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By 


Angela Burke 


The Used’s Bert 
McCracken makes a 
guest appeardahce 
during The Street Drur 
Corps’ Warped Tour jl 


! 


performance at Cal State 


Long Beach this past” 
summer. 


Photo by Kylie Reese 


Your guide to 


concert, movies, on campy 


5 events and local happenings 
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_ Long Beach Blues 
Festival - CSULB, 
diam. 


A Static Lullaby - 
Chain Reaction, 
7330 OM. 


A Static Lullaby - 


Chain Reaction, 
7:30 p.m. 


Et 


12 


Oasis - Hollywood 


| Bowl, 7:30 p.m. 


yen 


343 
Royskopp - Avalon, 


The Decemberists - _ 
Henry Fonda 

Theatre, 

? p.m. 


Chevelle, Taproot- 


HOB Anaheim, 
7o.m. : 


| DJ Z-Trip - HOB i 
Angheim, 730 p.m. | 


20° 


Bioc Party - 
Hollywood 
Palladium, 7:30 p.m. 


Interpol - Greek : 
Theatre, 7:30 p.m. i 


/ 


Stellastan* =~EiRey 
Theatre, 8:30 p.m. 
Wide Screen Fi 


Festival Begins 
CULE 


97 = 


Story of the Y 
Avalon, 8 p.m. 


| 


Bm 


Destiny's Child - 
Atrowhead Pond, 


- | Se 


Underciassmen” 


| “The Transporter 2” 


3 


Bleed the Dream - 
Chain Reaction, 
7:30 p.m. 


10 
Hidden In Plain View 


+ Chain reaction, 
7:30 p.m. 


Lifehouse -L A, 
County Fair, 8 p.m. 


Pepper - Vault 350, 


| Galaxy Theatre. 
Spin 


_Gin Blossoms - HOB 
_ Anaheim, 8 p.m. 


‘The Decemberists - 
Glass House, 8 p.m. 


30 


“My Chemical 


% Romance - LA. 


_ $ports Arena, 
: 7230 p.m. 
| Game Ever 


4 Played 


“Olver Tost” 


17. 
KROQ's Inland 
invasion: Oasis, 
Beck, Garbage, 
Weozer - Hyundai 
Pavillion, 12 p.m. 


Acceptance - 
Glass House, 60.m.| 


Tor Amos - Greek 
Theatre, 7:30 p.m. 


24 


Unwritten Law - 
HOB Anaheim, 


12pm. 


“Tim Burton's The 
Corpse Bride” 
opens on the 
2ard. 
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By Angela Burke 


arking in Lot 14 at Cal State Long Beach was nearly impossible as heavy 
traffic was prevalent on Merriam Way, and hundreds of people were 

heading towards a single destination. Sounds like the first week of 
classes, right? Wrong. Excited people waited to park; loud music blared from car 
Stereos; tour busses, tents, band merchandise booths and stages flooded the 
pavement; and the masses appeared fully clad in rock star couture—all for an 
appropriate reason—the 11" annual Vans Warped Tour, which made its July stop 
at our campus. 

There was another obvious difference hinting that classes were not in session— 
almost everyone seemed to be 15 years old. While Warped Tour has always been 
geared toward teens and twenty-somethings, a new generation of fans were 
beginning to emerge in our school parking lot. 

“We feel out of place,” Warped Tour regulars Perry Greenspan, 21, and 
Rebecca Markovich, 21, said. 

“|think the line-up this year might have something to do with the crowd draw here 
today,” Markovich continued. 

Judging from the giant inflatable band set-time schedule, which accommodates 
eight different stages, Markovich may have a point. 

The Warped Tour, a cohesive blend of action sports and music, showcasing 
over 75 bands a day in its summer cross-country trek, is known for its diverse line- 
up of punk, rock, alternative and hip-hop artists. This year, however, the handful of 
veteran acts taking over the main stages—NOFX, Bad Religion, Pennywise and 
major rock chart-toppers like Good Charlotte, Story of the Year and the Used—are 
missing. 

“Bands on this year's Warped Tour seem very young in age, and so are their 
fans.” Greenspan said in support of Markovich’s earlier claim. “They are all fresh 
faces to success.” 

Main bands featured at Warped Tour included The All-American Rejects, The 
Starting Line, Avenged Sevenfold, and Fall Out Boy—all of which are gaining 
newfound mainstream success. The same can be said for My Chemical Romance, 
who Warped Tour creator Kevin Lyman says is this year’s main attraction. Is Warped 
Tour losing its edge? 

“There were a lot of new bands on the main-stages, but we did have some of the 
roots in Strung Out and No Use for a Name,” Lyman said. “I think because the veteran 
bands weren't there, people thought | was shifting, but just wait for next year.” 

Fall Out Boy, like some of the other bands gracing the main stages, could have 
easily opted to headline its own tour instead of playing Warped. They have earned 
recent success with constant radio airplay. No. 1 positions on TRL and iTunes (for 
most downloaded song), with their single, “Sugar, We’re Going Down” have only 
added hype. 
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“(Warped Tour] is more of a grueling tour and it would have probably been an 
easy way out to do a headlining tour, where we could make more money and stuff,” 
Pete Wentz, bass player for Fall Out Boy said. “I think our fans are more excited to 
come out and watch us at the Warped experience.” 

As if countless sweaty bodies, mosh pits, side attractions, and the pungent 
smell of pubescent body odor weren't enough for the usual chaos of a Warped, 
adding to it was the problem of the event layout, resulting in many disgruntled fans. 

“The stages are so close together | can hear one band while another one is 
playing,” Markovich said. “And it’s really hard to find a direct path in any direction. 
| keep getting lost and going in circles.” 

In previous visits to CSULB, Warped Tour set up on the grass soccer fields, 
allowing for more organization and space. With Lot 14 hardly unable to accommo- 
date student parking during the school year, it was inevitable that hosting America’s 
longest running festival concert tour—on its onlyLos Angeles County date—would 
cause problems. 


“(CSULB officials] would not allow any vehicles on the grass, not even our 
stages,” Lyman said in defense of the parking lot set-up. 

Mixed reactions over this year’s line-up and organization, did create one 
common, positive reaction over an instrumental experiment hiding amongst the 
pandemonium, known as The Street Drum Corps (SDC). 

“The SDC was something new for the Vans Warped Tour,” SDC member Bobby 
Alt said. “We were a side show attraction, off the beaten path and something 
different for everyone to check out.” 

The SDC proved to be an instant crowd pleaser, bringing the art of drumming 
in anear primitive form, using buckets, kitchenware, aluminum garbage cans, hand 
drums and marching band equipment to perform five 15-minute sets throughout the 
day. 

Hot pink tribal make-up was the mask of excitement as Adam and Bobby Altand 
Frank Zummo—all of whom are drummers of established bands—beat with the 
enthusiasm of their performance. 

“| think our show touches people in different ways,” Alt said, referring to the 
rawness of their music. “And Frank looks great in hot-pink pants!” 

With SDC’s mission to “dedicate it’s time to getting street performers, kids and 
the planet together to create art that allows you to express who you are and what 
you love,” their recent notoriety is deserved. 

“We are all very happy with the journey and the outcome,” Alt said. “The 
response from the fans was incredible. The future is now!” 

You can catch them next opening on the Used’s current U.S. headlining tour 
and on the upcoming Taste of Chaos Tour. 

While older Warped Tour fans may have had problems adjusting to the scene 
of the next generation of fans, Lyman is sure to listen. 

“Paying attention to the fan feedback and trying to respond has always been a 
factor in making Warped a success,” Lyman said. “Continuing a diverse but focused 
line-up and giving fans the best value for an all day value make Warped something 
for kids to look forward to every summer.” 


LONG BEACH 


UNCOVERED 


Story and Photos 
by Lauren Nelson 


rom California to New York, academia finds itself in the already- 

explored basins of Starbucks, McDonald’s, Barnes and Noble 

chains and malls that act as headquarters to the college world. 
But as we shoot off campus to our anywhere-but-Long-Beach homes, 
there is another side of town waiting to be discovered: A city of culture, 
history and ideas daring people to step away from the common chain. 
So take a bus ride, meet a stranger whose couch is open and dedicate 
a little time to discovering the place you will inhabit for the next few 
years. 

Long Beach is not only a shoreline mosaic of things to see and do, 
but also of people who have one thing in common: A lust for the best 
breakfast diners and all-occasion coffee houses, extravagant eclectic 
shops, festivities to fit between classes and hidden art galleries. 

While the sun is still hot and schoolwork is minimal, start a day out 
by kayaking through the Italian-like canals of Naples. If normalcy is 
what you crave, dock behind the Wow! Center and grab a Jamba Juice 
for the ride back. 

Dry off and explore the inner city jungle of the LBC. Downtown is 
known for its nightlife, but around a few side streets, between the 
towering office buildings and department stores is the Promenade, 
where locals fill sacks and bicycle baskets with fresh produce, flowers 
and homemade creations every Friday morning. It’s a weekly tradition 
for local business people, craft-hunters and fast-food crazed students 
seeking to amaze friends with a meal before a night across the street 
at the Edison Theater. 

On the outskirts of Los Angeles, where entertainment reigns, Long 
Beach has an abundance of small theaters keeping up with L.A. trend. 
The University Theater on campus, The Long Beach Terrace Theater, 
Edison Theater and The Long Beach Playhouse are all local venues 
that provide student rates for intimate settings. You'll be out in time to 
finish the night downtown or at the newly renovated Pike. 

But you don’t know Long Beach until you spend a morning at a tiny 
diner and an afternoon at one of its gazillion cafes. Potholder Café 
(3700 E. Broadway), where it has been whispered that the waitresses 
resemble Coyote Ugly damsels with eggs and killer coffee instead of 
vodka and rum, remains one of the best local breakfast hangouts. Just 
ask the crowd waiting outside, taunted by early risers with omelettes 
and potato spuds piled high with deadly servings of cheese and 
avocado. 

Relax and ae up while you cram in alittle study time at Portfolio 
3 Coffeehouse (2300 E. Fourth Street), a café 
that actually has good coffee, and a peaceful 
ambiance that welcomes wireless, web-surf- 
ing laptop users (after a drink purchase, of 
course). Depending on the time of day, hip 
mamas with their strollers, students, body 
art enthusiasts and people “working from 
home?” fill the comfy couches and big tables, 
| leaving some no choice but to pounce at the 
sign of someone packing up. Probably not 
the best time to study—but a great time to 
meet new friends—is Wednesday night dur- 
ing a free live music session where up-and- 
coming artists show off their songwriting and 
vocals. 


UNDERGROUND: Scene 


Adjacent to Portfolio is the line-up of funky, vintage, off-beat 
shops that defy cliché tourism and make for a relaxing day of people 
watching. Just remember, there is a difference between thrift and 
vintage, and it’s usually the price. Also on the Fourth Street strip is 
one of the last of its kind, the old fashioned Art Theater. Nestled on 
the same block, it provides classic and independent entertainment, 
as well as a wacky midnight showing of the cult classic, “The Rocky 
Horror Picture Show,” where dressing up, being loud (and border- 
line crazy) seems to be the regular religion as the clock strikes 
midnight. 

Defying the movement that made art pricey and inconsiderable, 
Long Beach hides an array of museums and galleries throughout the 
city, including the Museum of Latin American Art, the Long Beach 
Museum of Art, the University Museum and small galleries tucked 
away among the storefronts of the East Village Arts District. The 
second Saturday of each month brings artists and vendors together 
in the District for the Long Beach Art Walk, where homemade and 
crafty is more than do it yourself, it is art expressed. 

Whether you would rather drink coffee or beer, see a movie or 
a play, go to aclub or be active, make art or buy it, Long Beach gives 
all daring wanderers a way to stray from the beaten path of 
mainstream college culture. 


Locals corne out early at 
the Long Beach Arf Walk 
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Ingredients 
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4 large red tomatoes 
4 cloves of garlic (finely chopped) 
3 tablespoons of extra virgin olive oil 
(Carapelli is recommended) 
cup of Trader Giotto’s Vinegar from Italy (bal- 
samic vinegar)—it’s the KEY to this recipe! 
Yq cup cheese (your preference, but mild cheddar 
is recommended) 
4 cups of spinach lightly packed 
salt and freshly ground pepper, to taste 


*The cheese and spinach may be substituted with a filling of your 
choice. Try adding green olives, mushrooms or fresh basil to c 


the flavor. 


Diary of an 
American 
Girl in Cuba 


Story and Photos 
by Desiree Palazuelos 


hat the hell am | doing?The only thing | know about Cuba, 

| learned from Reinaldo Arenas’ “Before Night Falls” and 

an excerpt from “The Best American Travel Writing.” | 
know no one, have nothing, and for the first time in my life, | feel almost 
alone. All | know about communism and Karl Marx is from “Marx for 
Beginners.” Didn’t Celia Cruz just die?Wait, I’m an American. What the 
hell am | doing? 

Hey, this is great. They think I’m from Mexico. Note to self: Try 
not to speak. You'll give it away. We entered Camaguey, and there 
was a small celebration in our honor. They talked so eloquently 
about the Cuban 5, and sang us songs on an acoustic guitar that 
had seen better years. Still, each strum filled the air melodically, 
manipulating every body to sway individually, as if the dance had 
been rehearsed a million times. Every one knew each other’s 
names, family members, histories; this was a community. They 


we 


Local Cuban Man 


Cuban Mural 


worked and lived together, fought the same struggles, something | 
had never seen in my life. There wasn’t a need for “personal space,” 
two-story homes, lawns and picket fences, big screen TVs or 
computers. There was something more that could not be defined 
through personal belongings. 

There was this kid. He was only 11 years old, and his name was 
Alexander. We sat in the little chairs, eating guayaba. | found myself 
promising to visit as soon as | could, even taking a picture, hoping 
that one day we could be reunited and tell each other our life stories 
once again. | already knew it would be with him as an adult and me 
as the not-so-naive college student | realize | am now. He began 
lecturing me on why he needs to work hard and help his family, and 
the value of an American dollar. | was being lectured by a mini 
Buddha. He told me | didn’t understand because | was from “over 
there” and the truth was, | didn’t understand. Who knows what the 
future will bring, if I'll ever have the chance to tell this boy how what 
he told me that night opened my eyes. 


| was being lectured by a mini Bud- 
dha. He told me | didn't understand 
because | was from “over there” and 
the truth was, | didn't understand. 


| was merely a visitor in the beginning, bringing my American 
dollars, writing in a crisp new notebook, snapping photographs, 
babbling incessantly in my broken Spanish. But the smell of the 
ocean from the Malecon, the late afternoons ruined by torrential 
downpours that etched the most beautiful sunsets, men smoking 
cigars while playing chess with mangy dogs seeking shelter under 
their tables, the smell of the gasoline from the ’52 Chevy whose paint 
had long ago chipped away to a red, dry rust became twisted visions 
Of life that made me realize | was no longer just a visitor. | began to 
realize that that was it—me in Cuba. That was perhaps life at its 
finest, and | was at home. If there was one place | could find solace, 
one place | could find myself again, it would be right then, in those 
days | spent wandering the island of Cuba. 
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VANTED: 


Writers, copy editors and advertisers. Stop by the Dig office in SSPA-030 for more 
information. Attend one of our meetings held every Monday at 10 a.m. It doesn't 
matter what you're majoring in or if you think you don’t know how to write, everyone is 
welcome to hangout and become a part of the Dig experience. 


Phone number: (562) 985-7984 
E-mail: digmag_csulb@yahoo.com 


FULL PAGE 1/2 PAGE 
7S wxlhh TS wee bh 


$600.00 $300.00 
<300.00> <$150.00> 


Color Included! 
<Non-profit rate> 


1/4 PAGE 
3.75"w x 5h 
$150.00 
<$75.00> 
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MAGAZINE DISPLAY RATES FOR ADVERTISING 


Dig Magazine is a monthly publication that explores a variety of subjects of interest to the CSULB 
campus. Space reservation deadiine and copy deadline is 2 weeks prior to publication date. 


L/8 PAGE 
3.75" w x 2.57h 


$75.00 
<$45.00> 


To advertise, contact 
Beverly Munson, General 
Manager 

562/985-5736 
bmunson@csulb.edu 
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